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REACHIt’s now possible to reach 4.5 billion 
people online

2Source: The Next Web /  Global Web Index and ABS
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https://thenextweb.com/growth-quarters/2020/01/30/digital-trends-2020-every-single-stat-you-need-to-know-about-the-internet/
https://www.abs.gov.au/ausstats/abs@.nsf/mf/8146.0%3FOpenDocument


It’s important to remember that [digital] 
inequity applies to audiences as well as 
cultural sector practitioners. 

If we want to ensure that the cultural sector is 
as inclusive as possible in these strange times, 
acknowledging digital inequity is a critical first 
step.



REACH

Patterns of media 
use are changing all 
the time
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Family watching television, circa 
1960

Source: National Archives and Records Administration

https://web.archive.org/web/20071226081329/teachpol.tcnj.edu/amer_pol_hist/thumbnail427.html


REACH

How and
when we 
watch is 
linked with
why and what 
we watch
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Source: Facebook Business

https://www.facebook.com/business/news/how-people-are-watching-video-and-what-this-means-for-advertisers


REACH

6Source: Wayne Borg

https://medium.com/@wayne.borg/online-disinhibition-effect-part-2-58967ad1c2b6


Don’t start with the tech or the platform, think 
about the need… 

Study the landscape… think deeply about the 
consumer of the content. 

What customer journey are you creating and 
why is it different from what exists already?



ENGAGEMENT

8Source: One Further

https://onefurther.com/blog/visualised-3-national-theatre-at-home


ENGAGEMENT216,000 viewers tuned in to One Man, Two
Guvnors, and watched until the end

9Source: One Further

https://onefurther.com/blog/visualised-3-national-theatre-at-home


ENGAGEMENT

#betweenart
andquarantine
has attracted 
20,000 posts on 
instagram

10Source: Instagram

https://www.instagram.com/explore/tags/betweenartandquarantine/top/


ENGAGEMENTPub Choir’s Couch Choir collaborative 
performance has attracted 642,000 views
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Source: YouTube – Pub Choir Channel

https://www.youtube.com/watch%3Fv=HezxInuN1YA


The opportunity is to be the people that are 
building the community.. digital is an enabler 
of connection. 

Those who are doing it well are starting to 
build collaborative ecosystems around what 
they do, getting active in telling their brand 
story, reaching out and connecting with 
people. 

That’s what we’re seeking; connection.



Successful digital engagement combines 
‘reaching’ and ‘engaging’ activities in an 
ongoing conversation with their audience. 

Reach out to a new audience, address a 
shared interest, find a shared purpose with a 
new group of people, and then engage them 
by telling a unique and compelling story that 
only you can tell.”



IMPACTTechnology is more impactful when 
it is social

14Source: Office of Educational Technology

https://tech.ed.gov/earlylearning/principles/


What do audiences 
want online?



If you want to ask a powerful question that 
helps your team see what could be possible, 
that helps you serve the people you serve and 
love… the question isn’t “What do people 
engage with online”, it’s more, “What do we 
stand for? WHO do we stand for? And what 
can we do together?



Where to from here?
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PodcastLinkedIn

Fact Sheet & Resources Videos

Culture Insight & Innovation Update Facebook Group



Questions?


